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Avignon French Country Arched
Top Rosetes Antioue Mimor

Toe rustic silhouete of this
arched tag mirree Creates & si..

$1,570

Calendar Jobs

Sam French Country Carved

osettes Antigue Mirror Fram...

48 inches high x 36 inches wide,
Constructed from woad and gl

$2,413

The Archive

Celine French Couritry Drnate
Antique Ivary Floar Mirrar

\ntique finishes, elegant styling
imaressive size make L.

$2,243

L

Eloguence Louis Philippe
Mirror - Etched Silver

The wood frame of this mirrar
Brings an elegant, artistic flair .

$1,710

Winona Modern Classic Gold
Accented White Nightstand

32 inches high x 30 inches wide
%18 inches deen. Constructed ...

$1,885

Need to Know

How to Make the Holidays Feel Festive This
Year

What to do about client gifts and holiday parties in a year that's anything but normal

By Alyssa Glacobbe
September 29, 2020
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The festive season may look different this year, but many in the business aren’t planning
to give up on the chance to get spirited. One upside to spending so much time at home is
that people have more time to enjoy their own decorations, says Atlanta-based AD100
designer Suzanne Kasler, who plans to use more natural greenery for her clients” homes
and in her own this holiday season. “I always like to put up decorations on the first of
the month, and this year, it's even more essential,” she says. “We're all restless, and it's a
great chance to give one’s home a complete change of scenery.” Here are some other
ways to keep the spirit alive for your clients, your team, and yourself this year.

Gift-giving in the age of COVID-19

Interior design strategist Rio Hamilton recently moved back to New Mexico to renovate
his family home. This year, he's drawing inspiration from the local tradition of holiday
luminarias—paper bag lanterns lit with a votive candle, weighted with sand, and placed
along driveways, sidewalks, rooftops, or indoors. “I hope to send personal luminaria kits
to my New York friends, colleagues, and clients,” says Hamilton. “I'll substitute the real
candle for a battery votive and include a scoop of white gypsum sand that I gathered
from my last visit to White Sands National Park.”

Architect Scott Sottile, of Manhattan-based AD100 firm Ferguson & Shamamian
Architects, says that a good book never goes out of style. “For our office colleagues, we
look for books that offer enhancement and education,” he says. “For clients, in this time,
anything to provide further inspiration for enhancing warm family environments, |
think, will be greatly appreciated.”

New York publicist James LaForce thinks he's got an even better idea: “Who doesn’t need
a well-done custom wooden jigsaw puzzle?” he says. “I'm going to have fun thinking
about the perfect image to use.”
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What about the holiday party?

LaForce and his hushand, Stephen Henderson. are known for their huge themed holiday
parties, including “Santa Claus Is Sailing to Town,” a nautical affair at South Street
Seaport, and the cardio fitness-based “Santa’s Boot Camp.” He's not giving up on
holiday celebrations so easily. “We still want to acknowledge the holiday somehow,” he
says. “This year, we've thought, could we move it to the ice rink at Rock Center?”

If that doesn't work out, he's committed to transitioning his party invite into a special
holiday greeting. “I think the notion of reaching out is more important than ever; we're
all eraving contact,” says LaForce. “I know that since I've been working from home, a
highlight of the day is when the mailman comes. So this year, I'll double down on the
handwritten note, mailed with a great stamp. Perhaps the ceremony of getting mail is

what we'll have in lieu of the cocktail parties this year.”

Kasler typically throws a big party for her team and their spouses or partners. This year,
she’ll keep the tradition alive, albeit in edited form, gathering a small group of
employees, perhaps at an intimate dinner under the stars. “Here in Atlanta, you can
make a fire outside and it can feel comfortable and cozy,” she says. Sottile plans to send
drinks and treats for his teams to enjoy together over Zoom. “The distance is hard, but
making the most out of the safest way to gather will lighten the spirits,” he says.
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Making new traditions

For many, finding a way to celebrate feels more important than ever right now. “Festive
traditions will help celebrate the close of a difficult vear and bring fresh hopes for the
new year,” says Sottile. In regular times, his office holds Friday happy hours with
different themes each week. “As we weren't able to have these this summer, the holiday
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over Zoom,” he says. “Our staff is great at making games and sharing laughs.”

Designer Tammy Connor, who has offices in

Become an AD PRO Charleston, South Carolina, and Birmingham,
Member Alabama, firmly believes in the power of

Buy now for unlimited consistent holiday traditions—this year especially.
1ccess and all of “Our favorite office tradition is client gift-

ts that only

experience. <

wrapping day,” she says. “We spend the afternoon
wrapping gifts and listening to Christmas music. In
the evening, | host a holiday get-together at my

house for my staff that includes a Secret Santa gift

exchange.” She hopes to continue that tradition virtually.

Another to keep alive: the company holiday card. “It's a watercolor created from an
image of one of the year's most memorable projects,” she says. “And this year has

certainly been memorable!” As they say: That's the spirit.
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Buy These Designer-Approved Gifts to 5 Steps to Throwing a Successful Virtual
Support Small Businesses Now Event
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Farrow & Ball Shares Its 2021 Color
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Gachot Studios Reimagines Andy Warhol's

Former Home, Artemest Raises $5Min
Funding, and More News This Week

By Madeleine Luckel
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